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TELEVISION AND THE CAMPAIGN 
ANNCR: 

TELEVISION IS PLAYING A BIGGER ROLE IM THE NINETEEN SCVENTY- 
SIX PRESIDENTIAL ELECTION CAMPAIGN THAN IN ANY PREVIOUS ONE IN 
THE UNITED STATES -- AS WE HEAR IN THIS REPORT BY VOA'S PHILOMENA 
JUREY: 

VOICE: 

IT WAS FOOTBALL NIGHT ON TELEVISION, AND AS USUAL DURING 
HALF-TIME AND THE TINE-OUT PERIODS, COMMERCIAL ADVERTISEMENTS 
WERE FLASHED ON THE SCREEN AIMED AT THE VAST AUDIENCE OF AMERICAN 
CONSUMERS. GUT IN ADDITION TO THE USUAL FARE EXTOLLING THE 
VIRTUES OF CERTAIN AUTOMOBILES OR SHAVING LOTION, SOME OF THE 
COMMERCIAL ADVERTISEMENTS EXTOLLED THE VIRTUES OF JERRY FORD OR 
JIMMY CARTER, 

THE POLITICAL COMMERCIALS ARE ALL PART OF THE MULTI-MILLION 
DOLLAR ADVERTISING EFFORT WAGED ON THE NATION'S TELEVISION 
STATIONS ON BEHALF OF THE TWO MAJOR PARTY PRESIDENTIAL 
CANDIDATES. 

TURN THE DIAL AND THERE IS PRESIDENT FORD TALKING EARNESTLY 
ABOUT TRUST IN THE WHITE HOUSE. TURN THE DIAL AGAIN AND THERE 
IS GOVERNOR CARTER TALKING EARNESTLY ABOUT UNEMPLOYMENT. 

WITH CAMPAIGN SPENDING LIMITED BY LAI! TO TWENTY-FIVE 
MILLION DOLLARS EACH, BOTH THE FORD AND CARTER CAMPS HAVE PUT A 
LARGE PART OF THEIR MONEY WHERE THEY BELIEVED IT WOULD DO THE MOST 
GOOD -- REACHING MASS AUDIENCES THROUGH TELEVISION, 

THE CARTER ORGANIZATION BEGAN ITS TELEVISION COMMERCIALS 


EARLY IN THE CAMPAIGN, BECAUSE THE GOVERNOR WAS THEN RELATIVELY 
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UNZNOWN, =FILM CLIPS SHOWED HIM STROLLING THROUGH THE FIELNS OF 
HIS PEANUT FARM, OR APPEARING BFFORE PARTISAT! AUDIENCES CHEERING 
HIS CALL FOR A CHANGE IN WASHINCTOM, 

THE FORD ORGANIZATION HAS CONCENTRATED GN THE LATTER DAYS 
OF THE CAMPAIGN == INCLUDING THIRTY-MINUTE TELECASTS ON STATIONS 
IN LARGE STATES THAT HAVE MORE VOTERS. SOME SHOW THE PRESIDENT 
CAMPAIGHING AID THEN AN INFOPMAL DISCUSSION WITH HII!, SOME 
FORD CAMPAIGH COMMERCIALS SHOW A GROUP OF PEOPLE DISCUSSING 
JIMBY CARTER IN NEGATIVE TEPNS. 

THE TVO CONTENDERS “ILL CLIMAX THEIR TELEVISION APPEALS 
WITH ELECTION EVE APPEARANCES Of ALL THREE COMMERCIAL NETHORKS 
MONDAY NIGHT. 

HOWEVER, THE USE OF TELEVISIOt IS NOT LIMITED TO PAID 
ADVERTISING. BECAUSE OF THE SPENDING LIMIT, BOTH CANDIDATES 
HAVE SOUGHT MAXIMUM NEWS COVZRAGE, WHICH THEY DOt'T HAVE TO PAY 
FOR. 

TELEVISION ALSO HAS PLAYED A SICHIFICANT PART It THIS 
CAMPAIGt; BY ITS COVERAGE OF THE THREE DERATFS BETYEEM MISTER FORD 
AND MISTER CARTER AND THE ONE BOTWEEN THEIR VICE PRESIDENTIAL 
RUNNING-MATES. 

JOURNALISM PROFESSIONALS MAY ARGUE OVER IHETHER THIS LARGE 
TELEVISIOiN ROLE ADEQUATELY COVERED THE ISSUES OR SPEtT TOO MUCH 
TIME ON SUPERFICIALITIES. 6UT ONE THING IS CERTAIN -- THE 
CANDIDATES REGARD TELEVISION AS AN INFLUENCE. 

AND MORE THAM ONE HUNDRED MILLION AMERICANS WILL BE TUNED 
INTO THFIR TELEVISION SETS TUESDAY NICHT, TO FOLLO:'! THE ELECTION 
RETURNS. CSIGNED) 
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